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Table 1 Processes and types of social emotions associated with before class behavior
The process of creating social emotions in learning
i 1. Situati 2. Payi
Learning - >tuations aying o 4. Social Social
behavior involving other attention to 3. Situation i .
. emotions that emotional
people or social rules the target Assessment R
R occur grouping
and norms situation
It is an act that
1. Attending Arriving at class earlier strengthens self-
classes than other peers confidence. Make it
acceptable
. Wanting others to
. T Paying ) '
Choosing a distinctive ) look and pay Pride Self-conscious
attention to K i
seat for everyone to o attention to help emotions
earl the situation boost thei
2. Preparation see clearly oost their
self-confidence
before class
Submitting To be accepted, to

assignments on time
as previously assigned

believe in yourself, to
feel safe
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Table1 Processes and types of social emotions associated with before class behavior (cont.)
The process of creating social emotions in learning
Learning ' 1. Sit.uations 2. Pa.ying . . 4. Social Social
behavior involving c?ther attention to 3. Situation emotions that emotional
people or social rules the target Assessment i
) R occur grouping
and norms situation
Booking seats for
close friends
Quickly notifying
teachers if a friend is
on sick leave or on a
mission
Hurrying to help the
teacher when he Understanding
sees carrying bulky and empathizing
things will come to with other people’s
teach feelings and trying empathy
to find help cause
Helping teachers a good relationship
prepare before between each other
teaching
Helping friends to
have assignments .
for teachers before Paylng Moral
attention to .
class L emotions
the situation
Lending school
supplies to friends
Outdated
educational
being blamed for support materials
not being up to date appear to others;
with the educational cause distrust,
support equipment and censure,
used or available diminishing
recognition and embarrassment

being caught in the
eye when coming to
class and dressing
incorrectly according
to the rules

respect

Dressing that
doesn’t follow the
rules will not be
tolerated and your
confidence will be
diminished
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Table 2 Processes and types of social emotions related to study behavior during study time

The process of creating social emotions in learning

Learnin 1. Situations 2. Payin . )
ea 9 . i _y 9 i i 4. Social Social
behavior involving other attention to 3. Situation i .
. emotions that emotional
people or social rules the target Assessment R
. R occur grouping
and norms situation
Understanding and
. i empathizing with
1. Taking lesson  The students sharing ,
i i . other people’s
notes while the their notebooks with i . X
. Lo feelings and finding empathy Moral emotions
teacher is their friends when they .
. ) ways to help build
teaching. couldn’t take notes

good relationships
between them

Participation in

2. Participation o
classroom activities

in classroom i R
with satisfactory

performance

activities

Answering questions
correctly when no one
else can

Being complimented
by a teacher while
being reprimanded by
a friend

Paying
attention to
the situation

Helping a friend who
doesn’t understand the
lesson

A friend who is good
at studying likes to
show off in class

Doing the work
assigned by the
teacher in class to the
fullest and better than
others

Good performance

resulting from

participation,

contributes to

self-esteem,

self-confidence Pride

Self-conscious
emotions

Having competence
over others gives rise
to self-esteem,
self-confidence

Understanding and

caring for other

people’s feelings, not

hurting others, empathy Moral emotions
creating good

relationships between

them

The desire to be

successful, capable

of being successful, envy Moral emotions
drives perseverance

and effort




68 : Journal of Organizational Innovation & Culture :

Volume 14 Issue 1 January-June 2023

Table 2 Processes and types of social emotions related to study behavior during study time

(cont.)
The process of creating social emotions in learning
i 1. Situations 2. Payin
. involving other attent'):)ngtlo 3. Situation 4. Social Social
i involvi i . Situati
behavior 9 A emotions that emotional
people or social rules the target Assessment i
. i occur grouping
and norms situation
Being grateful and
Sharing approaches Pavi repaying those who
ayin
or learning techniques 4 g have benefactors, . X
. . attention to Gratitude Moral emotions
with friends who have i . helps to strengthen
the situation . .
helped students good relationships
between each other
. Receiving compliments Having admirable
3. Presentation K X i
. for presentations in performance builds
of work in front
front of class from self-esteem,
of the class
teachers and peers self-confidence
Questioning, )
Not daring to ask discussing produces Pride Self-conscious
. . . . emotions
questions, discuss with a sense of pride
4. questioning, classmates, because that some see as
discussion they are afraid that ostentatious, thus
they will find them- diminishing the act of
selves boastful doing something of
value to others
Commenting and .
X i Reprimand leads to i
friends disagree or a L embarrassment  Moral emotions
diminishing respect
wrong answer
The professor Plagiarism is an
informed his friends act that violates
5.doing exercise  that the students had rules, social norms, Shame Moral emotions

copied their work to
send

morality, and causes
condemnation
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Table 3 Processes and types of social emotions associated with after class behavior

The process of creating social emotions in learning

Learning i i . . 2. Paying 4. Social i
1. Situations involving ; . . i Social
behavior ) attention to 3. Situation emotions i
other people or social emotional
the target Assessment that .
rules and norms . grouping
situation occur
Helping to follow up on
Keep track of assignments assignments, reviewing
1. Following up by reminding and encour- lessons for friends who Moral
. . . empathy )
on assignments  aging friends to deliver don’t understand, and emotions
on time recommending additional
learning resources to friends
Paying

Students who understand attention to

2. Review of the lesson review the the situation
lessons content for peers who don’t
understand.
3. Searching Recommending additional
for additional learning resources for
knowledge friends to search

helping to support academic
success, helping each other
create good relationships.
Together
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Abstract

The Purpose of this research was to analyze the Confirmatory Factor Analysis of
Character Strengths of Hill-tribe undergraduate students in the Mahamakut Buddhist University
Lanna Campus. The samples were 637 year 1-4 undergraduates in the academic year of 2019.
They were chosen by multiple random sampling. The instrument used in this research was a
Character Strengths questionnaire for the students and which comprised 36 items with 6 rating
scales. It had reliability of 0.907. Data were analyzed by Confirmatory Factor Analysis.

The results found that; the model was fitted with empirical data and goodness-of-ft
between the model and empirical data had Chi-square equal to 14.842 (P = 0.0954), Comparative
Fit Index (CFl) = 0.997, R® between 0.476 to 0.786, Factor Score Coefficients between 0.076
to 0.276. The weighted score of each component was 0.887, 0.782, 0.770, 0.770, 0.747
and 0.690 respectively.

Keywords: Analyze the Confirmatory Factor, Character Strengths and Hill-tribe undergraduate
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