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Abstract

This research aims to investigate and compare the needs regarding types, knowledge
information, and characteristics of online learning media related to arts and culture in the South
and the Siam-Malay Peninsula among students within the MOU network of three universities. The
research methodology was divided into two parts: 1) Quantitative Research: Data was collected
from a sample group comprising the undergraduate students at Prince of Songkla University Hat
Yai Campus, Thaksin University Songkhla Campus, and Rajamangala University of Technology
Srivijaya Songkhla Campus, with a total of 395 students. The sample size was determined using
the Yamane Formula and selected through the Proportionate Stratified Random Sampling to
ensure representation according to the population size within each category. Subsequently, the
Simple Random Sampling was applied, where the students were selected without replacement
until the specified sample size was achieved. Data was collected using a questionnaire, with
subsequent analysis employing frequency distribution, percentage, mean, and standard deviation.
The study also compared the students’ needs for online learning media, across different categories
including universities, genders, and year levels, by applying the F-values in a one-way analysis
of variance. When statistically significant differences were detected at the .05 level, pairwise
comparisons were conducted using the LSD method. 2) Qualitative Research: Data collection
was performed with a sample group of 15 students from the MOU network of the aforementioned

three universities. These participants were purposively selected from those with experience in
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using online learning media on the website NAAMCHOOP.COM, who consented to provide
additional information via individual interviews within the questionnaire. The Simple Random
Sampling method was employed using a non-replacement lottery approach for each university,
until a group of five performants from each institution was achieved Semi-structured interviews
were used as the data collection instrument, and the collected data was analyzed using content

analysis techniques.

The finding revealed that: 1) students exhibited a strong desire to utilize online learning
media focusing on arts and culture in the South and the Siam-Malay Peninsula, showing a
strong need across all aspects with the highest demand for the characteristics of online learning
media. 2) When comparing the level of need for media use across different universities, students
from Thaksin University, Songkhla Campus, demonstrated the highest need. Moreover, it was
found that students in different universities and with different genders had significantly different
needs. When considering needs in specific aspects, the students were found to have significantly
different needs regarding types of media and knowledge but no significant difference was found
in their needs of online learning media characteristics. The findings revealed students’ needs
of knowledge about traditions and rituals, with a preference for social media platforms that are
accessible at all times with multilingual options. These findings serve as valuable insights for
developing media plans, particularly for publication on the Naamchoop.com website operated by
the Self-Access Learning Center of the Faculty of Liberal Arts at Prince of Songkla University,

guiding future initiatives.

Keywords: Need, Online learning resources, Arts and culture in Southern Thailand and the
Malay Peninsula
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Table 1 Level of media consumption needs among students in the MOU network of 3 universities

based on media characteristics, media information and knowledge, and media types

(n = 395)

Media Consumption Needs for Online Learning X S.D. Result
Media Characteristics
1. Language Options: Users should be able to choose their preferred language 4.35 0.70 high
for instruction.
2. Flexible Learning: Users should have the flexibility to access lessons at any 4.35 0.75 high
time and pause their learning whenever needed.
3. Up-to-date, Concise, and Easy-to-Understand Content and Language 4.34 0.70 high
4. User-Friendly and Intuitive Interface 4.34 0.71 high
5. Accurate and Reliable Information: The information should be accurate, 4.34 0.75 high
reliable, and suitable for referencing.
6. Self-Directed Learning: Users should be able to learn independently without 4.34 0.76 high
the need for constant guidance.
7. Modern Design, Vibrant Colors, and Engaging Interface 4.34 0.76 high
8. Clear and Focused Presentation of Information 4.33 0.73 high
9. Collaborative Learning: Users should be able to learn collaboratively with others. 4.33 0.73 high
10. Practical Application in Education: The media should be applicable to real- 4.33 0.74 high
world educational settings.
11. Logical and Sequential Content Presentation 4.28 0.72 high
12. Knowledge Enhancement 4.28 0.75 high
13. Clear and Adjustable Audio 4.22 0.77 high
14. Provide pre- and post-Assessment 4.00 1.01 high
Overall 4.30 0.76 high
Media Information and Knowledge
1. Traditions and Ceremonies 4.26 0.74 high
2. Local Wisdom 4.24 0.76 high
3. Language and Literature 4.22 0.79 high
4. Beliefs and Values 4.19 0.78 high
5. Music, Dance, and Folk Arts 4.16 0.83 high
6. History, Ethnicity, and Local Lore 4.15 0.83 high
7. Tidbits of Southern locals’ knowledge 4.14 0.83 high
8. National Artists 3.93 0.91 high
9. Folk Teachers 3.85 0.96 high
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Table 1

Level of media consumption needs among students in the MOU network of 3 universities

based on media characteristics, media information and knowledge, and media types

(n = 395) (cont.)

Media Consumption Needs for Online Learning X S.D. Result

Overall 4.13 0.83 high
Media Types

1. YouTube 4.46 0.73 high
2. Vlog 4.34 0.78 high
3. Educational Games 4.26 0.83 high
4. Documentary Videos 4.21 0.87 high
5. Podcast 418 0.86 high
6. General Knowledge Articles 4.1 0.86 high
7. Blogs 4.09 0.93 high
8. Books 4.02 0.89 high
9. Documentary Articles 3.99 0.90 high
10. Academic Articles 3.95 0.93 high
11. Textbooks 3.86 0.91 high
12. Research Reports 3.79 1.00 high
13. Theses 3.79 1.04 high
14. Research Journals 3.78 1.01 high
15. Encyclopedias 3.74 1.01 high
16. Dissertations 3.70 1.02 high
Overall 4.02 0.91 high
Average Score of the 3 categories 415 0.83 high
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Appendix A

Comparative analysis of online learning media needs for Southern Thai and Malay
peninsula arts and culture among students in the MOU network of 3 universities

Table 1  An Inter-University comparison of media consumption levels among students within

the three universities MOU network classified by university

Media Consumption

Needs for Online Learning University X SD. F Sig

1. Type of media PSU, HatYai Campus 3.92 0.66 12.20 .000*
TSU, Songkhla Campus 4.23 0.49
RUTS, Songkhla Campus 3.92 0.49

2. Media Information and Knowledge  PSU, HatYai Campus 4.05 0.61 11.58 .000*
TSU, Songkhla Campus 4.33 0.54
RUTS, Songkhla Campus 3.97 0.57

3. Media Characteristics PSU, HatYai Campus 4.36 0.59 2.57 .078
TSU, Songkhla Campus 4.25 0.56
RUTS, Songkhla Campus 4.20 0.53

Overall PSU, HatYai Campus 4.11 0.52 5.76 .003*
TSU, Songkhla Campus 4.26 0.49
RUTS, Songkhla Campus 4.03 0.44

* Statistically significant at the .05 level

Table 2 An Inter-University comparison of media consumption levels among students within

the three universities MOU network classified by gender

Media Consumption

Needs for Online Learning Gender X SD. F Sig

1. Type of media Female 3.96 0.60 4.26 .015*
Male 4.06 0.58
LGBQ" 4.31 0.61

2. Media Information and Knowledge Female 4.07 0.59 4.62 .010*
Male 4.18 0.59

LGBQ" 4.42 0.63
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Table 2 An Inter-University comparison of media consumption levels among students within

the three universities MOU network classified by gender (cont.)

Media Consumption

Needs for Online Learning Gender X Sb. F Sig
3. Media Characteristics Female 4.28 0.59 1.81 164
Male 4.30 0.55
LGBQ" 4.51 0.56
Overall Female 4.10 0.49 4.57 011
Male 417 0.50
LGBQ" 4.41 0.55

* Statistically significant at the .05 level

Table 3 An Inter-University comparison of media consumption levels among students within

the three universities MOU network classified by academic year

Media Consumption Academic X S.D. F Sig
Needs for Online Learning year
1. Type of media First-year 4.03 0.61 0.73 535

Second-year 4.09 0.55

Third-year 3.98 0.60

Fourth-year 3.97 0.62

2. Media Information and Knowledge First-year 414 0.58 0.40 .756

Second-year 4.16 0.56

Third-year 4.07 0.60
Fourth-year 413 0.67
3. Media Characteristics First-year 4.31 0.57 0.62 .605

Second-year 4.24 0.52

Third-year 4.35 0.59
Fourth-year 4.29 0.62
Overall First-year 4.16 0.50 0.12 .948

Second-year 4.16 0.47

Third-year 413 0.50

Fourth-year 412 0.54

* Statistically significant at the .05 level
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Appendix B

Comparative analysis of pairwise differences in online learning media needs for
Southern Thai and Malay peninsula arts and culture among students in the MOU network of 3

universities

Table 1 Comparative analysis of pairwise differences in online learning media needs for southern
thai and malay peninsula arts and culture among students in the MOU network of 3
universities: Focusing on media types and classified by university

PSU TSU RUTS
_ HatYai Songkhla Songkhla
University X Campus Campus Campus
3.92 4.23 3.92
PSU HatYai Campus 3.92 - -.309* -.099F
TSU Songkhla Campus 4.23 -- .308*
RUTS Songkhla Campus 3.92 --

* Statistically significant at the .05 level

Table 2 Comparative analysis of pairwise differences in online learning media needs for southern
thai and malay peninsula arts and culture among students in the MOU network of 3

universities: Focusing on media information and knowledge and classified by university

PSU TSU RUTS
_ HatYai Songkhla Songkhla
University X Campus Campus Campus
4.05 4.33 3.97
PSU HatYai Campus 4.05 - -.275*% .08
TSU Songkhla Campus 4.33 -- .359*
RUTS Songkhla Campus 3.97 -

* Statistically significant at the .05 level
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Table 3 Comparative analysis of pairwise differences in online learning media needs for southern
thai and malay peninsula arts and culture among students in the MOU network of 3
universities: Focusing on media types and classified by gender

_ Female Male LGBTQ+
Gender X
3.96 4.06 4.31
Female 3.96 - -0.095 -0.348*
Male 4.06 - -.252
LGBTQ+ 4.31 -

* Statistically significant at the .05 level

Table 4 Comparative analysis of pairwise differences in online learning media needs for
southern thai and malay peninsula arts and culture among students in the MOU
network of 3 universities: Focusing on media information and knowledge and
classified by gender

_ Female Male LGBTQ+
Gender X
4.07 4.18 4.42
Female 4.07 - - 111 -.353*
Male 4.18 - -.242
LGBTQ+ 4.42 -

* Statistically significant at the .05 level
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